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Letter From the Executive Vice President and Provost

A MESSAGE FROM THE EXECUTIVE  
VICE PRESIDENT AND PROVOST
Dear Candidate,

Thank you for your interest in the position of Dean of the Manship School of Mass 
Communication (LSU). I would like to share with you why you should consider this 
position in the next step of your career and why you should call LSU home.

It is an exciting time at LSU. We are in the midst of implementing a university-wide 
strategic plan. Now is the time for big ideas and a bold vision, and the next Dean will 
have the opportunity to catapult the Manship School of Mass Communication to the 
next level of excellence. As a member of my leadership team, you will have my full 
support and confidence to lead one of the most accomplished schools on the flagship 
campus—the Manship School of Mass Communication. 

Like Louisiana, the Manship School of Mass Communication is steeped in rich history. The 
Manship School was established more than a century ago with only one journalism class. 
The Journalism Building is the oldest building on campus. Built in 1910, it was originally 
located in downtown Baton Rouge on the grounds of the federal garrison. In 1934, when 
the campus moved to its current location, the building was rebuilt brick-by-brick. Now, it 
serves more than 1,200 students and graduates approximately 250 students per year. It 
also has the nation’s only doctoral program in media and public affairs. 

The faculty at the Manship School are renowned for their accomplishments and have 
garnered prestigious accolades, including a Carnegie Fellowship and the Donald 
L. Shaw Senior Scholar Award. Manship students have won Truman Scholarships, 
produced multi-year national award-winning entries in the AAF National Student 
Advertising Competition, and won national awards as student organizations. Its alumni 
have gone on to illustrious careers and have also received distinguished awards, 
including Pulitzer Prizes. 

LSU is committed to diversity, and that commitment is especially evident at the Manship School. They created the first and only Chair in 
Race, Media and Cultural Literacy, and 60 percent of their faculty have conducted research on topics related to diversity. The faculty’s efforts 
were recognized when they awarded the inaugural Diversity and Equity Award by the Association for Education in Journalism and Mass 
Communication. The school believes the media should reflect and provide leadership to society and, therefore, seeks diversity in its outlook, its 
student body, its faculty, and its staff.

With its trademark hospitality, distinctive culture, and vibrant campus life, there is no other place like LSU. Since I arrived at LSU, I have been 
welcomed with open arms and learned a great deal about why this place is so special. There is no doubt LSU is poised to reach new heights of 
excellence, with the Manship School of Mass Communication leading the way. It could not be a better time to join the team. 

If you are interested in taking on this exciting opportunity, I welcome your application for the position of Dean of the Manship School of Mass 
Communication

Roy Haggerty 
Executive Vice President and Provost

ROY HAGGERTY
Executive Vice President and Provost

https://www.lsu.edu/manship/news/2022/april/josh-darr-carnegie-fellow.php
https://www.lsu.edu/manship/news/2021/june/jinx-broussard-recognized-nationally-for-media-history-excellence.php
https://www.lsu.edu/manship/news/2021/june/jinx-broussard-recognized-nationally-for-media-history-excellence.php
https://lsu.edu/manship/people/honors/hall-of-fame-honorees.php
https://lsu.edu/together/
https://lsu.edu/manship/news/2019/june/tinaharris.php
https://lsu.edu/manship/news/2019/june/tinaharris.php
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OVERVIEW OF LSU 
LSU comprises eight campuses stretching across Louisiana and includes more 
than 50,000 students and research expenditures amounting to $360 million. 
Within LSU are two health sciences centers offering various levels of degrees in 
medicine, dentistry, allied health, nursing, public health, and graduate studies. 
The LSU Agricultural Center encompasses both extension responsibilities and 
agricultural research. The Pennington Biomedical Research Center is a premier 
research institute specializing in chronic disease, diabetes, and obesity. LSU 
Shreveport offers degrees at the undergraduate and graduate level and has an 
emerging online presence. LSU Alexandria is a four-year institution serving the 
central region of the state. LSU Eunice is a junior college offering degrees and 
certificates in health, business, and liberal arts.

LSU’s flagship campus, located in the state capital of Baton Rouge, is Louisiana’s 
premier public institution. It is a land-, sea-, and space-grant institution enrolling 
some 32,000 students studying in nearly 200 bachelor’s, master’s, doctoral, 
and specialist programs. The flagship campus includes the Paul M. Hebert Law 
Center and the state’s only School of Veterinary Medicine. There are more than 
5,000 employees with a budget of more than $1 billion on the flagship campus.

Over the past 20 years, LSU has consistently produced finalists and winners 
of the Rhodes, Truman, Goldwater, and Udall Scholarships. Several of LSU’s 
programs are ranked top in the nation, including the Robert Reich School of 
Landscape Architecture in the College of Art & Design and the Internal Auditing 
program in the E. J. Ourso College of Business, which is internationally known as 
one of the top such programs in the world. LSU faculty and students contributed 
to the 2017 Nobel Prize in Physics with the discovery of gravitational waves, 
which were predicted by Einstein but not previously recorded. And Forbes 
recently recognized LSU among the top 20 universities in the country that 
dominate in both academics and athletics.

In short, a lot is happening across all of the campuses, and it is an exciting time 
to be at LSU. From preserving the state’s coastline and protecting its $2.4 billion 
seafood industry to finding improved treatments for cancer, diabetes, and heart 
disease, researchers at LSU are contributing to breakthroughs that impact the 
everyday lives of the people of Louisiana, the nation, and the world.

LSU seeks a dynamic person to serve as Dean of the Manship School of Mass 
Communication who can lead the continued effort of positioning LSU as one of 
the nation’s top public research universities. In recent years, LSU has worked 
tirelessly to bring in top faculty members who have achieved national and 
international recognition, an increasingly diverse student body, and larger 
and more successful incoming classes. As LSU continues to distinguish itself 
in research and scholarship during this era of intense competition in higher 
education, it becomes more important than ever to find the right leaders to 
champion the university’s values and to nurture the manifestation of those 
values within the individual colleges.

QUICK FACTS

Campuses
• LSU, the flagship campus

• LSU Agricultural Center 

• Pennington Biomedical Research Center

• LSU Alexandria

• LSU Eunice

• LSU Shreveport

• LSU Health New Orleans

• LSU Health Shreveport

LSU is Louisiana’s most  
important economic asset.
LSU researchers across Louisiana are working on 
developing a wide range of innovations to improve 
quality of life by studying issues such as disease 
management, advanced medical treatments, obesity, 
coastal protection, hurricane preparedness, energy, 
natural resource management, and agriculture. To 
learn more about how LSU research works for the 
state of Louisiana, visit lsu.edu/researchworks.

LSU’s economic impact on Louisiana totals $5.1 
billion. The impact equates to $1,097 per Louisiana 
citizen and a return of $13.25 for every dollar of 
state investment. For more on LSU’s impact, visit  
lsu.edu/impact.

http://www.lsu.edu/researchworks/
https://lsu.edu/impact/
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STRATEGIC PLAN 2022-2030
Under the direction LSU President William F. Tate IV, the university’s strategic 
planning process has officially begun. This effort will benefit from the current 
strategic plan and will develop a cohesive roadmap for the next several years 
towards a “Scholarship First Agenda.” The strategic planning process will be 
guided by the purposes of preserving our history and heritage and protecting and 
securing our future. These purposes are already providing focus and direction 
for our research efforts across the university and advancing areas of strength in 
the form of the “Scholarship First Agenda,” which will provide focus, direction, 
and synergies across disciplines to the greatest benefit of our students and for 
Louisiana. These areas of focus will be improved and expanded on in strategic 
planning with full appreciation of our land-, sea-, and space-grant responsibilities 
and our traditional mission of the Agricultural and Mechanical College. Learn more 
about the strategic planning process and the university’s values and vision. 

LSU VALUES DIVERSITY
Diversity is fundamental to LSU’s mission. The university is committed to creating 
and maintaining a living and learning environment that embraces individual 
difference. Cultural inclusion is of highest priority. LSU recognizes achieving 
international prominence depends on the human spirit, participation, and 
dedicated work of the entire university community. The LSU Strategic Plan will be 
realized by bringing together diverse ideas, perspectives, skills, and talents of the 
nation’s preeminent scholars, brightest students, and leading higher education 
professionals. Through its Commitment to Community, LSU strives to create an 
inclusive, respectful, and intellectually challenging climate that embraces individual 
difference in race, color, national or ethnic origin, sex, sexual orientation, gender 
identity/expression, age, religion/spirituality, socio-economic status, disability, family 
or marital status, genetic information, veteran’s status, experiences, opinions, and 
ideas. LSU proactively cultivates and sustains a campus environment that values 
open dialogue, cooperation, shared responsibility, mutual respect, and cultural 
competence—the driving forces that enrich and enhance cutting-edge research, 
first-rate teaching, and engaging community outreach activities.

An Equal Opportunity Institution
LSU does not discriminate on the basis of race, color, marital status, sexual 
orientation, gender identity, gender expression, religion, sex, national or ethnic origin, 
age, disability, genetic information, veteran’s status, or any other protected status 
in its programs and activities. For more information or if you believe you have been 
subject to discrimination or harassment based on a protected status, please contact 
LSU’s Office of Civil Rights & Title IX and the Office of the ADA Coordinator at  
ocrandtix@lsu.edu; the ADA coordinator at accessibility@lsu.edu; or the Title IX 
coordinator at titleix@lsu.edu. You may also call 225-578-9000 or visit 118 Himes Hall. 
Visit lsu.edu/civil-rights/about/contact-us.php for more information.

VIDEO: LSU in the Workforce

In the past decade, LSU has graduated nearly 
100,000 students from all of its campuses 
statewide. These graduates are the talented people 
who lead Louisiana’s workforce. Learn more at:  
youtu.be/sY9SW0dBf5Y.

VIDEO: A Spirit Without Equal

The Fierce for the Future Campaign was the 
largest advancement campaign ever initiated 
for higher education in the history of Louisiana. 
This $1.5 billion campaign united LSU campuses 
statewide to generate solutions for Louisiana that 
hold the promise of making profoundly positive 
impacts around the world. To learn more, visit  
fierceforthefuturecampaign.org.

https://www.lsu.edu/president/priorities/index.php
https://www.lsu.edu/strategic-plan/planning/index.php
http://www.lsu.edu/strategic-plan/values/index.php
mailto:ocrandtix%40lsu.edu?subject=
mailto:accessibility%40lsu.edu?subject=
mailto:titleix%40lsu.edu?subject=
https://www.lsu.edu/civil-rights/about/contact-us.php
https://youtu.be/sY9SW0dBf5Y
https://www.youtube.com/watch?v=sY9SW0dBf5Y&feature=youtu.be
https://youtu.be/EWHQun9fiM4
http://fierceforthefuturecampaign.org
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POSITION OVERVIEW FOR THE DEAN OF THE MANSHIP SCHOOL OF  
MASS COMMUNICATION
Louisiana State University invites applications for the position of the Dean of the Manship School of Mass Communication. The Dean 
reports directly to the Executive Vice President and Provost and serves as the college’s Chief Executive Officer. The Dean provides ultimate 
administrative oversight for all aspects of academic life within the college, including strategic planning, fiscal management, diversity initiative, 
personnel development, academic programs, research enterprises, and student enrollment. The Dean will formulate and administer policies for 
the college, either on their initiative or as directed by an appropriate authority, with due consideration for the prerogatives of the faculty about 
educational policy. The Dean also has primary responsibilities for external initiatives, including community outreach and development.

Job Responsibilities:
• Provides leadership for all academic matters of the school, including academic degree programs and certificates, as well as recruiting, 

retaining, and graduating undergraduate and graduate students. 

• Oversees the school’s personnel, including hiring, caring for, and retaining faculty and staff, preparing annual evaluations, evaluating promotion 
and tenure dossiers, and supporting professional development.

• Demonstrates deep commitment to diversity, inclusion, and equity in its broadest terms across all school sectors, including but not limited to 
curriculum, programming, and representations of staff and faculty, to name a few, and effectively represents the school’s best interest internally 
and externally.

• Serves as the school’s lead on alumni relations and fundraising.

• Works collaboratively and collegially with faculty to advance the school’s mission of excellence in research, teaching, and service to the 
profession.

• Represents the Manship School on the Dean’s Council.  

• Oversees the innovative Reilly Center for Media & Public Affairs, the Media Diversity Forum, three state-of-the-art research labs, and  
student media.

• Provides strategic direction and oversight for the operating budget and endowment.
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OVERVIEW OF THE MANSHIP SCHOOL OF 
MASS COMMUNICATION
The Manship School of Mass Communication educates creative thinkers and leaders 
in digital advertising, public relations, print and broadcast journalism, and political 
communication through teaching, generation, cultivation, and application of skills, 
knowledge, and community engagement. The administration and faculty are committed 
to leading the study and practice of media and public affairs within an evolving 
technological and global society. At the Manship School, students and award-winning 
faculty know one another by name and work closely together. Students find a dynamic 
place to acquire knowledge and build the skills they need to work as professionals in 
media and communication.

The Manship School of Mass Communication prepares students to succeed on every 
platform—print, internet, broadcast, social media, and whatever comes next. Teaching 
along with award-winning and impactful scholarship are at the intersection of media 
and public affairs and are the Manship School of Mass Communication’s signature 
emphasis, distinguishing the school from other mass communication programs. In 
1998, the Manship School established the nation’s first and only doctoral program 
specializing in media and public affairs. After completing their degree requirements, 
highly trained professionals assume leadership roles in their discipline throughout the 
state and nation.

Mission
The mission of the Manship School is to produce highly competent communicators 
with broad knowledge and training in the liberal arts and the media. The school 
promotes effective communication, critical thinking, and ethical responsibility. Through 
its teaching, research, and public service, the school is committed to leading the study 
and practice of media and public affairs. Believing media should reflect and provide 
leadership to society, the school seeks diversity in its outlook, student body, faculty, 
and staff.

Commitment to Diversity, Inclusion, Equity, and Access
The Manship School of Mass Communication is dedicated to creating an educational environment in which diversity is valued and encouraged 
and is working to be at the forefront of educating students and professionals on the topic of media diversity. The Manship School created the 
nation’s first and only Chair in Race, Media, and Cultural Literacy. The Association for Education in Journalism and Mass Communication awarded 
the Manship School its inaugural Diversity and Equity Award. Reviewers praised the school’s comprehensive diversity plan, diverse fundraising 
efforts, and organized recruitment of faculty and students. They further noted the school’s attention to the classes offered, faculty research, and 
service to other universities, journalists, and the public through its Forum on Media Diversity.

The Manship School encourages student and faculty researchers to pursue scholarship that addresses racial equity, diversity, and social justice. 
Supported by the various research labs and professorships, these projects explore topics from how representations in media influence attitudes 
about underrepresented and marginalized groups to the role of media in fostering social justice awareness. Additional support is provided via 
the school’s Reilly Center for Research & Public Affairs fellows program, through which scholars have partnered with local organizations and 
non-profits to explore issues of particular importance in Louisiana.

SEEKING TRUTH
Reducing Political Polarization 
Political Communication Assistant Professor Joshua 
Darr was one of 22 scholars nationwide named a 
2022 Carnegie Fellow. He will receive a $200,000 
stipend to study the local impact of opening new 
nonprofit newsrooms and to detail how journalists 
handle polarizing topics and how to bring back 
readers who have lost trust in local news.

https://www.lsu.edu/manship/news/2022/april/josh-darr-carnegie-fellow.php
https://www.lsu.edu/manship/news/2022/april/josh-darr-carnegie-fellow.php
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The school’s Reilly Center for Media & Public Affairs sponsors a series of conversations known as Racism: Dismantling the System, which focuses 
on structural racism and solution-oriented action. The series is a partnership with Southern University’s Nelson Mandela College of Government 
& Social Sciences, Louisiana Budget Project, NAACP Louisiana State Conference, and the LSU Office of Diversity & Inclusion. The series amplifies 
the voices of community advocates, academics, journalists, and more working for social justice.

Undergraduate Concentrations
Digital Advertising provides students an opportunity to learn 
traditional and digital advertising strategies to reach broad audiences 
through social media, apps, geofencing, and other platforms. Students 
regularly collaborate with major national brands in their classes.

Journalism focuses on storytelling across broadcast, print, and digital 
platforms. Students learn writing, research, visual, and multimedia skills 
and have real-world opportunities to work as sports, investigative, 
political, or general assignment journalists while still in school.

Political Communication blends politics, public relations, community 
outreach, and issue-based advocacy to develop community leaders 
who help shape society.

Public Relations emphasizes strategic communication, planning, 
and implementation for corporate, non-profit, and government 
organizations. This concentration teaches students skills ranging from 
strategic writing, product launch planning, and crisis communication.

3+3 Pre-Law Program combines students’ first year of law school 
with their senior year of undergraduate studies, saving them time 
and money. This program allows students to choose any of our four 
concentrations and helps them develop skills critical to the legal 
field, including writing, interpersonal communication, research, public 
speaking, and media management.

Master of Mass Communication Degree
The Master of Mass Communication program is a two-year degree in which students can pursue one of three specializations: journalism, strategic 
communication, or political communication. Students can customize their experience by taking electives on a professional track to strengthen 
skills needed to work in media industries or a scholarly track to hone their research acumen for academia, think tanks, or research firms. 
Alternatively, students may participate in the dual JD/MMC offered in conjunction with the LSU Paul M. Hebert Law Center.

PhD in Media and Public Affairs
The Manship School is home to the nation’s only doctoral program in media and public affairs. We offer a broad view of media and public affairs, 
with research on political polarization, digital technology, crisis communication, wartime propaganda, gender and sexuality, media effects, health 
communication, native advertising, and the representation of minority groups, among others.

The Manship School funds all its doctoral students for four years ($25,000 per year) and admits only a small class to ensure personal attention 
and mentorship from faculty, with an acceptance rate of about 15 percent. Doctoral graduates have become faculty members in top mass 
communication programs around the globe, including Syracuse University, Marquette University, and Auburn University. Doctoral alumni also 
work for nonprofits such as the Kaiser Family Foundation, hold UX research positions with software developers such as Mozilla, and work with 
various state and federal agencies.

Position and Department Overview (continued)
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Reilly Center for Media & Public Affairs
The Reilly Center for Media & Public Affairs is partnership-driven, action-oriented, and 
dedicated to exploring contemporary issues at the intersection of mass communication 
and public life. Its interdisciplinary approach draws together experts from diverse fields 
to advance research and dialogue. The intent is to inspire our communities to think 
deeply, take action, develop solutions, and broaden knowledge. The Center endeavors 
to strengthen and advance the Manship School’s national and state leadership in media 
and politics.

The Reilly Center for Media & Public Affairs helped establish the Forum on Media 
Diversity which includes a bibliographic database of over 3,000 academic and 
professional journal articles, books, and conference papers on diversity issues with 
a focus on media, journalism, and communication in both national and international 
contexts.

Media Effects Lab
The Media Effects Lab (MEL) is a research and teaching facility dedicated to exploring 
how media consumers emotionally and cognitively process media content and formats. 
Faculty and student researchers use advanced experimental and survey methodologies 
and technologies (e.g., reaction time, facial expression analysis, heart rate, eye tracking, 
etc.) to investigate theoretical and applied problems, explore innovations, and uncover 
trends in mass communication.

Social Media Analysis & Creation Lab
The Social Media Analysis & Creation (SMAC) Lab is a tool focused on the fastest-growing form of mass communication: social media. Featuring 
moveable t-walls, a touch screen control table, and screen walls, faculty, mass communication general classes, Student Media, and specialty courses 
use the lab to track and analyze social media content, as well as create their own content and conduct academic research. Conceptualized as a 
combination of work and research space, the SMAC Lab in Hodges Hall is an open workspace where students, faculty, and industry collaborate on 
the study and development of the future of mass communication.

Public Policy Research Lab
The Manship School’s Public Policy Research Lab (PPRL) is a research center dedicated to high-quality, state-of-the-art data collection and 
analytics, with a particular emphasis on survey research. Since 2001, PPRL has advanced both practical and scholarly research while playing a 
leadership role in public policy development in the state. PPRL serves government agencies, non-profit organizations, businesses, industry, and 
academic researchers. One of the lab’s core projects is the Reilly Center for Media & Public Affairs’ annual Louisiana Survey, which has tracked 
public opinion since 2003 about the policy issues facing the state.

HIGH ACHIEVERS
LSU Cold Case Project 
The LSU Cold Case Project recently presented 
findings from its four-part investigative series, 
which re-examined the 1972 shooting of two 
Southern University students, at Southern 
University’s 50th anniversary commemoration of 
the students’ death. 

Position and Department Overview (continued)

https://www.lsu.edu/manship/news/2022/november/lsu-cold-case-southern-series.php
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Student Media
LSU has four student media organizations: The Reveille, Tiger TV, KLSU radio, and Gumbo, the university yearbook. The LSU Office of Student 
Media hires nearly 200 paid students each semester from any major and concentration. Student Media also has its own advertising and 
marketing department, which includes advertising sales account executives, marketing managers, and graphic designers.

Since 1887, The Reveille has provided local and state news to campus and currently publishes twice a week during the fall and spring semesters 
and once a week during the summer semester. Tiger TV, the official TV station of LSU, broadcasts live news, sports, and entertainment programs 
four days a week via livestream and rebroadcasts on WBTR or local cable channel 19. KLSU, an FCC-licensed, non-commercial, educational radio 
station, broadcasts 24/7 with 23kW watts of power at 91.1 FM. Listeners can tune in to 91.1 FM from up to 40 miles away from campus or listen to 
KLSU worldwide via web streaming. The LSU Gumbo Yearbook chronicles news, sports, and entertainment highlights of the academic year at 
LSU. In words and especially photos, the Gumbo shows the people, places, and events that make each year unique.

Points of Pride
• Student-centric and productive faculty scholars loyal to the school 

and university.

• An active and robust research community.

• State-of-the-art, high-tech research labs.

• The nation’s only doctoral program in media and public affairs. 

• Endowed professorships to support collaborative research groups of 
faculty members and students.

• Accreditation of undergraduate and masters programs by Accrediting 
Council on Education in Journalism and Mass Communication 
(ACEJMC). The most recent reaccreditation was in 2022.

• The Manship Hall of Fame with multiple Pulitzer Prize-winning 
alumni.

• Multi-year national award-winning student organizations, including 
AdFed, PRSSA, Bateman, and SPJ.

• Multi-year national award-winning entries in AAF National Student 
Advertising Competition.

• Dismantling racism talk series.

Position and Department Overview (continued)
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REQUIRED ATTRIBUTES AND QUALIFICATIONS FOR  
DEAN OF THE MANSHIP SCHOOL OF MASS COMMUNICATION

The successful candidate will possess or demonstrate:
• A terminal degree in one of the disciplines within the  

Manship School or a closely related terminal degree.

• Management experience at the department chair level or higher 
or in a professional setting.

• Demonstrates a commitment to implementing the Manship 
School’s Three-Year Diversity Strategic Plan and demonstrates a 
commitment to diversity, equity, and inclusion in higher education.

• Full professor with tenure or a record of excellence in teaching, 
research, scholarship, and service that will qualify for the rank of 
full professor in the Manship School.

• Articulates a vision for producing and understanding mass 
communication and media industries in the 21st century.

• Shows an understanding of and commitment to developing 
relevant and innovative education for today’s rapidly changing 
media world.

• Demonstrates the ability to listen, consider diverse opinions, and 
lead collegially.

• Understands both scholarly and professional aspects of the 
discipline.

• Supports the development of online programs and certificates in 
line with the faculty vision.

• Exhibits business acumen in all aspects of the school’s endeavors, 
including strategic planning, personnel decisions, and developing 
new funding sources.

• Forms and maintains partnerships with the private sector, 
professional organizations, and campus entities.

• Demonstrates the ability to advance the school’s best interests 
internally and externally.

• Demonstrates an understanding of the life cycle of faculty, 
including rank, promotion, tenure, and academic leave.

• Possesses the understanding of and capacity for engaging in 
successful and strategic fundraising.

• Demonstrates fiscal and management skills with strong 
organizational and interpersonal qualities to maintain and grow 
the Manship School of Mass Communication’s community of 
faculty, staff, and students.

• Having earned a PhD is not required but is a preferred 
qualification.
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LSU FLAGSHIP CAMPUS
LSU’s flagship campus in Baton Rouge sits on more than 2,000 acres of lush landscaping along the Mississippi River. The campus, widely 
considered to be one of the most beautiful in the country, is known for its Italian Renaissance-style architecture, tranquil lakes, and majestic live 
oak trees that are valued at approximately $45 million. 

LSU’s Memorial Tower, one of the campus’s best-known landmarks, as well as the War Memorial on the Parade Ground and the Memorial Oak 
Grove all honor those who have given their lives in service to the United States during various wars and conflicts throughout our nation’s history. 
The campus is also home to the Indian Mounds, which are two Native American earthworks dated to be more than 6,000 years old–older than 
the Egyptian pyramids. 

The newly renovated and expanded Patrick F. Taylor Hall is now the largest academic building in Louisiana and one of the largest freestanding 
academic engineering buildings in the nation. The Business Education Complex, the Manship School of Mass Communication, and the LSU Union 
are other noteworthy buildings. And in fall of 2018, the Nicholson Gateway opened, welcoming students to state-of-the-art living and retail spaces 
on the campus, just a short walk from Tiger Stadium and the Quadrangle. LSU’s Tiger Stadium, well-known by college sports fans, is one of the 
largest college football stadiums in the nation. Known as Death Valley, the stadium has a reputation for being one of the loudest in the NCAA, and 
LSU is famous for its spirited tailgating atmosphere. 

To view LSU’s organizational chart, please visit: lsu.edu/administration/orgchart.

https://www.lsu.edu/administration/orgchart.php
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GLOBAL VISION, GLOBAL IMPACT
LSU, the state’s flagship university, is one of only 24 land-, sea-, and space-
grant institutions in the country, offering academic programs in all areas  
of science, engineering, humanities, arts, and social sciences. 

LSU is a member of the Laser Interferometer Gravitational-Wave Observatory 
(LIGO) Scientific Collaboration, a dynamic group of scientists from around the 
globe collaborating to detect and study gravitational waves. LIGO’s Louisiana 
facility first detected gravitational waves in 2015, proving Einstein’s General 
Theory of Relativity in a groundbreaking discovery that contributed to the 
Nobel Prize in 2017.

The LSU Center for Internal Auditing is the premier internal audit program in 
the world and is a model for similar programs in other schools and countries.

The LSU College of Art & Design’s Robert S. Reich School of Landscape 
Architecture is consistently ranked as the No. 1 program of its kind in the 
country in undergraduate education.

The LSU Department of French Studies has been recognized by the Cultural 
Services office of the French Ambassador to the U.S. as a centre d’excellence, 
an honor given to only 25 university French programs in America.

The LSU Department of Theatre is one of a handful of programs in the 
country with an affiliate professional theatre, Swine Palace.

LSU’s School of Veterinary Medicine is one of only 33 accredited colleges 
of veterinary medicine in the U.S. The graduate program excels in research 
on equine health, vector-borne diseases, respiratory diseases, and molecular 
medicine and imaging.

The Manship School of Mass Communication is the only one in the U.S. 
offering a political communication focus at undergraduate, graduate, and 
PhD levels.

Visit lsu.edu/accolades to learn more.

Links to LSU Resources
• Information Technology Services

• Employee Hub

• LSU Alumni Association Magazine

• LSU Office of Communications & 
University Relations

• LSU Foundation Magazine

• LSU University Recreation

• Office of Academic Affairs

• Office of the President

• Research Magazine

• University Fall Facts

• LSU Online

QUICK FACTS

37,354 
STUDENTS ENROLLED 

AS OF FALL 2022

25.5 
COMPOSITE ACT 

3.78 
AVERAGE GPA 

THE CURRENT FRESHMAN CLASS IS THE 

MOST DIVERSE  
& ACADEMICALLY 
TALENTED EVER

STUDENTS COME FROM EVERY STATE   
IN THE U.S. AND MORE THAN 

100 COUNTRIES

EXCELLENCE 
IN THE PAST 10 YEARS, LSU STUDENTS 
HAVE RECEIVED MORE THAN 100 OF THE 
USA’S MOST PRESTIGIOUS COMPETITIVE 

SCHOLARSHIPS AND FELLOWSHIPS.

HIGHEST PUBLIC 
GRADUATION RATE 
IN LOUISIANA, NEARLY 10 PERCENT 
HIGHER THAN THE NATIONAL AVERAGE

GREATER 
MID-CAREER 
EARNINGS

http://www.lsu.edu/accolades/
https://www.lsu.edu/its/index.php
https://www.lsu.edu/employeehub/index.php
https://issuu.com/lsualumni
https://www.lsu.edu/communications/index.php
http://www.lsufoundation.org/cornerstone
https://www.lsuuniversityrec.com
https://www.lsu.edu/academicaffairs/
https://www.lsu.edu/president/index.php
https://www.lsu.edu/research-magazine/index.php
https://www.lsu.edu/bgtplan/index.php
https://online.lsu.edu/
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The Setting—Baton Rouge

WELCOME TO BATON ROUGE 
Louisiana has arguably the most colorful history and fascinating culture of 
any state in the nation. Baton Rouge, French for “Red Stick,” is the capital city 
of Louisiana. Situated on the banks of the Mississippi River, it represents the best 
of Louisiana’s vibrant culture. Just minutes from LSU, downtown Baton Rouge 
is a hot spot where you can attend an art exhibition or concert or watch the sun 
set over the Mississippi River. 

Over the last several years, the Baton Rouge area has enjoyed an 
unprecedented economic expansion—offering employment opportunities in 
diverse industry sectors. 

Why Baton Rouge?
Baton Rouge is a cultural crossroads between the Cajun heartland of Lafayette 
(located about 55 miles southwest) and the birthplace of jazz and home of 
Mardi Gras, New Orleans (located about 80 miles to the southeast). Housing 
options in Baton Rouge are diverse and include historic neighborhoods like 
Spanish Town and the Garden District, river front apartments and chic, loft-style 
condos like the Commerce Building, cozy family neighborhoods, and sprawling 
mansions. 

Our city boasts award-winning public and private school options; more 
than 900 restaurants; live concerts ranging from home-grown favorites to 
superstars like Kenny Chesney and James Taylor; a world-leading medical 
research center; a variety of museums, including one that houses a 65-million-
year-old triceratops skull and a 5,000-year-old mummy; a nationally recognized, 
award-winning public library system; more than 180 parks across the region; 
and much more. No matter your age or interest, the Baton Rouge Area is a great 
place to call home. 

The capital city of Baton Rouge is a 
thriving place to live, work, and play, 
offering excellent work/life balance.

QUICK FACTS

800K 
METRO 
POPULATION

TALLEST 
STATE CAPITOL 

BUILDING IN  
THE USA 300+ 

YEARS 
OF HISTORY

10th 
LARGEST 
PORT IN THE U.S.

SEMI-TROPICAL  
CLIMATE WITH MILD WINTERS

TOP

10U.S. CITIES 
WITH THE MOST GREEN SPACES
National Geographic, 2018

Downtown Baton Rouge has numerous leisure, culinary, 
and cultural activities in which to participate.

Baton Rouge is an ever-growing hub for art and culture.  
The Shaw Center for the Arts is a 125,000-square-foot 
performing arts venue, fine arts museum, and education 
center located in downtown Baton Rouge.

Louisiana’s wildlife and nature are unrivaled in beauty.
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Benefits, Application, and Contact Information

LSU BENEFITS AND RELOCATION PROGRAM
Salary will be competitive and commensurate with qualifications. LSU faculty and staff are offered a number of benefits upon employment, 
including health, dental, and vision insurance; retirement plans; term life insurance; long-term care insurance; long-term disability insurance; paid 
time off and holidays; and tuition exemption. 

To learn more about the benefits offered at LSU, visit www.lsu.edu/hrm/employees/benefits/Employee_Benefits.php. 

NOMINATIONS, APPLICATIONS, AND INQUIRIES
Greenwood/Asher & Associates, LLC, is assisting Louisiana State University in this search. Applications and nominations are now being accepted 

and will continue to be accepted until the position is filled. In order to assure the fullest consideration, candidates are encouraged to have 

complete applications submitted by February 3, 2023.

Inquiries, nominations, and application materials should be directed to Greenwood/Asher & Associates. For a full application package, please 

provide a cover letter, a curriculum vitae, a statement of leadership philosophy, a diversity, equity, and inclusion statement, and a list of five 

references. Submission of application materials as PDF attachments is strongly encouraged. All applications, nominations, and inquiries will 

remain confidential to the extent allowed under Louisiana law. An offer of employment is contingent upon a satisfactory pre-employment 

background check.

CONTACTS

Julie Holley
Search Manager and Senior Executive Search Consultant 
Greenwood/Asher & Associates 
julieholley@greenwoodsearch.com

Maggie Mayes
Executive Search Consultant 
Greenwood/Asher & Associates 
maggiemayes@greenwoodsearch.com

Louisiana Revised Statute 42:31 (http://legis.la.gov/Legis/Law.aspx?d=99414) requires all unclassified employees earning $100,000 or more annually to provide proof of a 
valid Louisiana driver’s license and that all vehicles titled in their name have been registered in the state of Louisiana. Accordingly, successful candidates impacted by La. R.S. 
42:31 will be expected to comply with these requirements within 30 days of hire as a condition of employment. Employees must continue to comply throughout the duration of 
employment.

https://www.lsu.edu/hrm/employees/benefits/Employee_Benefits.php
mailto:julieholley%40greenwoodsearch.com?subject=
mailto:asimpson1%40lsu.edu%20?subject=
mailto:maggiemayes%40greenwoodsearch.com?subject=
http://legis.la.gov/Legis/Law.aspx?d=99414
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